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CSA's call to Retired Soldiers

Greetings Retired Soldiers,

t am happy to be addressing you as the Chief of an Army that's the
best in the world at what it does. This Army continues to build on a
legacy of service which began in 1775 — a legacy you helped build. |
thank you for the many years of service you've already given, service that
did not end when you hung up your uniform.

“Once a Soldier, Always a Soldier” is more than a slogan. [t's an
expression of the unending commitment of Soldiers to the Army and of
the Army to its Soldiers.

Call to communicate

When | spoke at the Retiree Council’s annual meeting in April, | briefed
them on my seven initiatives (see box) and urged them, and all Retired
Soldiers, to help with the Strategic Communication initiative (#7). On your
behalf, they accepted this challenge.

I know that for Retired Soldiers to be part of the Strategic Communica-
tion team, the Army needs to do its part. The Army needs to bring the
Army message to you, both through the pages of Army Echoes and
through the Current News section of the Army Retirement Services
homepage (http://www.armyg1.army.mil/rso/docs/currentnews.pdf).

Through this information, | am calling you to share the Army message
with those around you. Retired Soldiers are uniquely qualified communi-
cators. You have the credibility that comes from your years of service to
the Army. In retirement, you have become valued members of your
communities. Your bonds with both the Army and civilian community
make you a critical Strategic Communication team member.

Call to recruit

| also ask for your continued support as part of the Army’s Recruiting
Team. Through the Retiree Recruiting Referral Bonus program, you have
brought more than four thousand potential Soldiers to the Army. Once
again, your years of service and your connections to your communities
increase your credibility in support of this essential mission. With almost
800,000 Retired Soldiers on our team, you are valuable recruiting part-
ners.

We created your new Army Retired pin from the Army logo to empha-
size your lifelong bond with the Army. Wear your pin proudly. It shows
those around you that you're a Retired Soldier, that you're part of the
Army. You will always be part of our Army.

We will remain “Army Strong”!

George W. Casey, Jr.
General, United States Army
Chief of Staff

-
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Iinitiatives
1. Accelerate growth and readi-
ness improvements.
2. Enhance the quality of support
to Soldiers, Civilians and Fami-
lies.
3. Maintain continuity and
momentum of modernization.
4. Complete Reserve Component
transition to an Operational
Force.
5. Accelerate change in leader
development to grow leaders for
tomorrow’s strategic environment.
6. Adapt institutional policies,
programs and procedures to
support an expeditionary Army at
war.
7. Build strategic communication
capabilities to effectively commu-
nicate with internal and external
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Highliahts from head |

Greetings Retired Soldiers and
Family Members,

As you will note we have an im-
portant message from the Chief of
Staff of the Army, GEN George W.
Casey, Jr., highlighting this issue of
Echoes. Itis important for you all
to know that this message from our
top uniformed leader of the Army is
part of a new campaign here at
Army Retirement Services, and
throughout the Army in general.
One of the themes we have gar-
nered from a wide variety of discus-
sions from the retired community is
that you tell us you want the top
Army leaders to communicate with
you — our distinguished alumni.
We, in conjunction with HQDA,
intend to do that by having key
leaders “talk to you” via Army Ech-
oes.

Telling our story

Why is hearing from top Army
leaders important? Because the
Department of the Army is em-
barked on improving what we call
“Strategic Communication” or in
other words “telling the Army
story”. Many of you have re-
sponded to our call to action to
help spread the good word by re-
plying “I am happy to do that but
what are the Army messages or
themes you at HQDA want me to
promote™? Having our very top
senior leaders communicate with
you in Echoes will help send you
those very thoughts and themes
important to our Army in 2007 —
and forward. So stay tuned; more
information is coming!!

In this age of constant news,
much of it bad, | recently observed
firsthand something that caused
me to feel a deep pride in America
and what this nation stands for. |
was visiting New York City with my
wife and we decided to ride the
Staten Island Ferry from Manhattan
and back again. Always wanted to
do that so we did. The ferry was
full of people, and the ride was fun.

Sunny, clear, and a strong breeze
to refresh us all on a hot day. On
the return trip from Staten Island,
we were on the left side of the ferry,
with lots of people taking pictures
of the NYC skyline. As we ap-
proached the Statue of Liberty
people scrambled to get their fam-
ily in line for a picture, to gather all
of their loved ones for the “big shot
of history”. People of all colors,
backgrounds, and in many lan-
guages found a way to get them-
selves and the Statue of Liberty
aligned in that personally important
picture.

I was struck by the simple and
powerful truth: despite the troubles
we hear about everyday, and the
pundits who preach doom and
gloom, the common people on that
ferry knew the real and enduring
truth: the United States is THE land
of liberty and freedom. Why else
would people be doing all they can
to come here from all over the
world? What other nation on the
face of the earth offers what we do
in America? Itis freedom;itis a
chance to have a better life for
themselves and their children; to
worship. as they please; to climb to
a higher level. | was humbled by
the simple truth their actions dem-

onstrated—“the land of the free; the

home of the brave”.

I firmly believe our Soldiers today
know what those people on the
ferry knew—this land and our way
of life IS special—and the American
dream is worth standing up for and
defendingl!

Bidding farewell

Times change and so it is with
much regret that Army Retirement
Services bids farewell to Avis Allen,
our Deputy Chief. Avis retired after
30 years of devoted service to
Soldiers, Retired Soldiers, and
Family members. Without ques-
tion, her work has touched the lives
of hundreds of thousands of us over
all these many years. She began

her career at Carlisle Barracks, PA;
and has been at HQDA for the past
14 years. She was the Survivor
Benefit Plan Program Manager for
the Army for just over eight years,
and then became the Deputy Chief
of Retirement Services because of
Max Beilke's death on 9/11. Her
contributions to this program, to
installation RSOs, to the Army
staff, to the DOD staff, and to me
personally as my teacher, mentor,
and friend cannot be overstated.
She is without question our “Most
Valuable Person”, and we, and the
Army, owe her a great debt of
gratitude for her selfless, devoted,
and exceptional service. Avis Allen
has physically departed but she
will remain a legacy here and with
allwho have worked with her over
her long and distinguished career.

We simply say, “God Bless You
Avis Allen—YOU HAVE MADE A
DIFFERENCE!!”

It remains my honor to serve you!

John W. Radke
Chief, Army Retirement
Services

Gmy Echoes is an authorized bulletin \
published three times a year, IAW AR 25-
30. Its purpose is to keep retired Soldiers
abreast of their rights and privileges, to
inform them of developments in the Army,
and to inspire goodwill and a desire to
support the Army in the civilian commu-
nity.  Inquiries/comments about Echoes
should be sent to Editor, Army Echoes,
HQDA DAPE-HRP-RSO, Alexandria, VA
22332-0470. E-mail: Laura.Paul@us.
army.mil (NEW ADDRESS). Direct all
other questions to your Retirement Services
Officer (see pg. 9). See pg. 16 for how to
change your address for Echoes.
Editor/PAO:  Lawra C. Paul
Chief, Army Retirenient Services:
John W. Radke
Deputy Chief of Staff, G-1:
LTG Michael D. Rochelle
Co-chairmen, Chief of Staff, Army, Retiree
Council: LTG(Ret,) Frederick E. Vollrath
SMA(Ret.) Jack L. Tilley j
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Still Proud — Still Serving — Still Saluting

Greetings Retired Soldiers,

After about two years as one of
the CSA Retiree Council co-chairs,
the words "“Still Proud — Still Serving
— Still Saluting” sum up what | have
observed about all Army Retirees.

Still Proud — Rightfully, each
and every Army Retiree is proud of
our years of service to our nation.
Every one of us has made a differ-
ence through our dedication to duty
and sacrifice. Our Families share
that feeling of pride especially
since they too have given their
support and sacrificed, when nec-
essary, for our Army. Whether or
not you recognize it, many of your
neighbors and friends are proud of
you and your family for your ser-
vice. They may not always say it
directly to you, but they most cer-
tainly tell others about you and
your service.

Still Serving — Many Army Re-
tirees are still serving by volunteer-
ing their time and talents in support

of our currently serving Soldiers
and their Families. This is great
and, in many cases, this direct
action is helping the Army meet its
missions. Please keep it up.

- While some of us cannot do
volunteer work, we can still serve
ourArmy. You still serve our great
Army just by talking about your
service to your neighbors and
friends. You can still serve our
Army by talking to young men and
women about joining the Army.
Just answering people’s questions
about your Army and showing your
pride is “still serving”.

Another great way to still serve
your Army is to proudly wear the
new Army Retired Pin every chance
you get and proudly place the new
Army Retired decal on your vehicle.
Displaying the pin and decal helps
create an awareness of America's
Army with citizens and creates
opportunities to tell others about
their Army.

Still Saluting — At several Army
Retiree events, some retirees have
saluted when “Old Glory” passed or
when the National Anthem was
played. Strange? There were also
children saluting. Strange? Not
really. Soldiers like you and me
spent a large part of lives saluting,
a clear sign of respect and pride.
I've checked; there is no prohibition
against saluting. Saluting vs. plac-
ing your hand over your heartis a
matter of personal choice. Given
that each of us is still proud and
still serving, saluting seems a natu-
ral.

For me — I'm Still Proud, Still
Serving, and, from now on, Still
Saluting. Joinin!

Frederick E. Vollrath
Lieutenant General
U.S. Army, Retired
Co-Chairman

CSA Retiree Council

Support the recruiting mission, earn $2,000

As you read on the front page,
the Army Chief of Staff has called
for Retired Soldiers' continued sup-
port of the recruiting mission.

By referring someone with no
prior military experience, Retired
Soldiers can qualify for the Recruit-
ing Referral Bonus, a program man-
aged by the U.S. Army Recruiting
Command (USAREC). This bonus
started at $1,000 in June 2006 and
was increased to $2,000 for those
making eligible referrals on or after
Nov. 13, 2006. Since the retiree
program began, you have referred
4,532 potential Soldiers; 300 of
them have shipped to training and
118 of you have received bonuses.

The bonus is not paid to those
referring immediate family mem-
bers, including spouses, children,
parents, stepparents, and siblings.

The $2,000 bonus is paid in two
lump sums. The first half is paid
when the Soldier begins Basic
Training and the second half is paid

once the Soldier has graduated
from One Station Unit Training or
Advanced Individual Training.

Referrals must be made via the
Army Referral System-Sergeant
Major of the Army Recruiting Team
(ARS-SMART) at https://www.
usarec.army.mil/smart/ or by call-
ing 1-800-223-3735, ext, 6-0473.
You must give the name of the
person you're referring before that
person conducts an appointment
with an Army or Army Reserve
recruiter.

USAREC offers the following
advice to ensure timely payment
after a successful recruitment:

» Register for AR-SMART, making
sure to include your Social Secu-
rity number which is necessary for
payment.

* Once you've registered, keep
your information, especially your
address and phone number, current
so that USAREC can send forms

to you when necessary.

* You should receive Electronic
Funds Transfer (EFT) paperwork
when the person you referred en-
lists. Mail this back as soon as
you receive it so that USAREC can
process your payments.

To support you in this mission,
we will post recruiting-related
updates in the Current News
section of our homepage http://
www.armyg1.army.mil/rso/docs/
currentnews.pdf. Forexample,
USAREC has announced a
$20,000 “quick-ship” bonus for
aspiring recruits with no prior
military service who enlist for at
least two years of active duty and -
report to basic training within 30
days of enlistment. The program
ends Sept. 30.

And, so that those who don't
know you're a Retired Soldier know
where to go for information about
the Army — wear your Retired Pin.
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RSOs train to serve you even better

More than 100 Retirement Services Officers (RSOs)
and Transition Center (TC) personnel took partin a
four-day training workshop in Alexandria, VA, to help
them better serve retiring and Retired Soldiers and
Families.

The workshop was conducted by the Army G-1's
Retirement Service Office in conjunction with members
of the Human Resources Command’s Transition Cen-
ter Program Office.

RSOs prepare retiring Soldiers and Families for re-
tirement and continue to provide support for Retired
Soldiers and Families. Every Soldier and Family
member — retiring or retired — is served by an RSO.
Even though you may be miles from the nearest major
Army installation, you are still supported by an RSO.
(See pg. 9 for a listing of RSOs by state.)

What do RSOs do for Retired Soldiers and Fami-
lies? Every RSO hosts a Retiree Appreciation Day
(RAD); some host two or more. Upcoming RADs are
listed below. Plan to attend-a RAD -- you'll get a lot
out of it.

Every RSO coordinates the activities of an installa-
tion retiree council. These councils raise issues af-
fecting retirees in their area to the installation chain of
command or, in come cases, to the CSA Retiree
Council. Even if you're not near an Army installation,
you may find that there's a retiree council in your area.

Contact your RSO for more information about how you
can getinvolved.

Those of you with access to the Internet will find that
your RSO has a homepage within your installation
Web site, full of information for retiring and Retired
Soldiers and families in your area (for links, go to
http://www.armyg1.army.mil/rso/rso.asp). Of course,
even if you don't have a computer, you will still find that
this local expert on retirement-related questions is still
only a phone call away.

As the Army has downsized and organizations have
changed, some RSOs have found themselves handling
additional duties that have taken away from the time
they can devote to RSO duties. In others instances,
RSO positions have been contracted out. Of course,
there are many hard-working RSOs in these varied
organizations. However, Army Retirement Services
and the Installation Management Command (IMCOM)
realized that we could not guarantee “common levels
of support” to retiring and Retired Soldiers and Fami-
lies throughout the Army. We also could not support
our hard-working RSOs in the manner they deserved.
To remedy this situation, Army RSO and HQ IMCOM
have worked together to create a standard job descrip-
tion and grade for all RSOs which is in the process of
beingimplemented. This is a major step forward for
our program and for you, the people we support.

Plan to attend a Retiree Appreciation Day

Retiree Appreciation Days (RADs) are gatherings, held at major Army installations and other sites, to give
Retired Soldiers and families up-to-date information. Many RADs include “county fairs” with representatives from
numerous organizations. Some feature events such as a retiree dinner or golf tournament. The Exchange and
Commissary often conduct retiree-related events. Since each RAD is different, you should contact the RAD
host for details. See pg. 9 for the RSO listing and the list below for contact information for RADs not hosted by
RSOs. Check http://www.armyg1.army.mil/rso/Post/RADs.doc for updates.

Sep 7 Ft McCoy, WI Sep 29 Twin Cities, MN Oct 26-27 FtHood, TX

Sep 7-8 Ft Leonard Wood, MO (763) 566-2219 Oct 26-27  FtRucker, AL

Sep 8 Carlisle Barracks, PA Sep 29 Selfridge, MI Oct 27 Grafenwoehr, Germany

Sep 13-15 Ft Sill, OK (586) 307-5580 Oct 27 Ft Leavenworth, KS

Sep 15 Ft Eustis, VA Oct3 Ft Detrick, MD Qct 27 Ft Hamilton, NY

Sep 15 Ft Dix, NJ (301) 619-3381 Oct 27 Rock Island, IL

Sep 15 Ft Belvoir, VA Oct5 Ft Myer, VA (563) 322-4823

Sep 15 Lemoore NAS, CA Oct6 Seoul, Korea Oct 27 McConnell AFB, KS
(559) 998-4042 Oct 6 Schofield Barracks, Hl (316) 759-3500

Sep 15 Buffalo, NY Oct 13 Ft Monmouth, NJ Oct 27 San Diego, CA
(716) 836-7259 Oct18 Ft Monroe, VA (619) 556-8987

Sep 22 Nellis AFB, NV Oct 19 Ft Riley, KS (note date change)
(702) 652-8712 Oct 19-20 Oakdale, PA Nov 2-3 Redstone Arsenal, AL

Sep 22 Camp Pendleton, CA (724) 693-2477 Nov 3 Ft Sam Houston, TX
(760) 725-3400 Oct 20 Heidelberg, Germany Nov 3 Ft Gordon, GA

Sep 28-29 Ft Bragg, NC Oct 20 Ft Polk, LA Nov 10 Daegu, Korea

Sep 29 Ft Campbell, KY Oct 20 Ft Carson, CO Nov 13 Ft Huachuca, AZ

Sep 29 Ft Bliss, TX Oct 25 Benelux, Belgium Nov 17 Ft Ben Harrison, IN

Sep 29 Houston, TX (POC: Ft Oct 26 Ft Meade, MD (317) 773-2275

Sam Houston, TX)

Oct 26-27 FtKnox, KY
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Chain teaching addresses stress, brain disorders

ARNEWS -- The Army has
launched a chain teaching program
as part of a campaign to educate
more than 1 million Active, Reserve
and National Guard Soldiers world-
wide about Post Traumatic Stress
Disorder (PTSD) and Traumatic
Brain Injuries (TBI).

[n chain teaching, leaders train
theirimmediate subordinates, who
in turn train those they lead, and so
on, until all Soldiers have been
trained. This program also will help
erase the perceived stigma that
discourages Soldiers from seeking
treatment for mental and behavioral
health concerns.

All Soldiers in combat suffer
stress, but most recover quickly.
Those whose symptoms persist
may have PTSD, suffering from
persistent, frightening thoughts and
flashbacks of the ordeal.

Mild TBl is an injury to the head
due to any circumstance. Weap-
ons such as improvised explosive
devices, mines and other explo-
sives and their cumulative blast
effects may cause behavioral
health symptoms such as sleep
problems, memory problems, con-
fusion and irritability. Many Sol-
diers experiencing these temporary
symptoms may not know why they
have them.

As Soldiers continue to deploy
on multiple combat tours, PTSD
and TBI will continue to be primary
health care concerns for Army lead-
ership. Recognition, diagnosis,
treatment and prevention of PTSD
and TBI are essential steps in car-
ing for Soldiers and their Families.

“Combat is inherently brutal and
difficult, and it impacts humans in
different ways,” said GEN George

Casey Jr., Army Chief of Staff. “We
have made significant improve-
ments in the identification and
treatment of PTSD and mild TBI,
but we must aggressively work
research, prevention and treatment
of these injuries and, most impor-
tantly, encourage Soldiers and their
Families to seek treatment.”

“We have more than 144,000
Soldiers in combat today,” said
Secretary of the Army Pete Geren.
“And more than 750,000 have de-
ployed to and from the combat
zones in Central Command. Our
Nation and our Army owe these
Soldiers and their Families nothing
less than our total support. The
Army is committed to ensuring all
returning Soldiers receive the be-
havioral health care they need and
deserve. True to our ethos, we will
never leave a fallen comrade.”

Army leaders to Families: 'We hear you loud and clear’

ARNEWS --The Army is improving
Family support by authorizing and
funding Family Readiness Support
Assistants (FRSA) down to battal-
ion level for all deploying units.

Secretary Geren ordered hiring
703 more FRSAs for Active-duty
units, 181 for Army Reserve units,
and 127 for Army National Guard
units. Posted regionally at first,
Reserve and Army Guard FRSAs
will eventually cover each deploying
battalion.

The Army Secretary and the CSA
also directed that $100 million be
applied to Family readiness pro-
grams Armywide.

“In our travels around the Army,
GEN Casey and | both hear the
same things from our Family mem-
bers: ‘We handled that first deploy-

“ment fine and, sure, the second
deployment was a little tougher ...
but this third deployment is very
hard',” Mr. Geren said. “So the
Chief and | want to immediately
and directly impact in some posi-
tive way the cumulative effects

these multiple deployments are
having on our Families.”

“Another thing Families tell us
is, ‘Look, we don’t need new pro-
grams, we need you to standardize
and fund the programs we have',”
GEN Casey said.

The Army’s garrison command-
ers can now expand community
services, as heeded, including
recreational, child and youth pro-
grams, and Army community ser-
vices. Some examples include
reduced fees and extended Child
and Youth Services, expanded
child care, and off-post child care
for geographically dispersed Fami-
lies. More than 50 programs sup-
porting Army Families will be
started or expanded.

Assigning FRSAs down to battal-
jon level, will place them closer to
the Families and communities they
help. FRSAs link Army Family
members with community-support
agencies, such as Army Commu-
nity Service and Chaplains. While
job descriptions for most FRSAs

are similar, commanders can tailor
the duties for their needs to best
affect Family readiness. Forin-
stance, many FRSAs publish unit
newsletters or start phone/E-mail
trees so Families receive critical
information in a timely manner.
This support is important in Re-
serve and National Guard units,
where the Soldier and Family popu-
lation is dispersed over wide areas.
“This is not a quick fix; the Army
is planning for the long-term,” GEN
Casey said. “These battalion-level
Family Readiness Support Assis-
tants are as important after a de-
ployment as they are prior to a
deployment, and funding existing
programs will help mitigate some of
the burdens created by the current
deployment cycle. We will con-
tinue to look for more ways to help
- we owe this to our Families, and
these steps are just a ‘down pay-
ment.” There is simply no longer
any question that in an all-volunteer
force, Family readiness equates to
readiness of the force itself.”
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CRSC Ambassadors spread the word

More than 250,000 Retired Sol-
diers may be eligible for Combat-
Related Special Compensation
(CRSC) according to Army program
officials. However, less than half
that number have applied. To en-
courage more Retired Soldiers to
apply, the CRSC Ambassador pro-
gram was created.

CRSC is a special payment
enacted by Congress for certain
military retirees who have at least
20 years of service and who have
been rated at least 10% disabled
by the Department of Veterans
Affairs (VA) because of combat-
related disabilities. Members re-
tired because of a disability with
less than 20 years of service are
not eligible. Combat-related dis-
abilities include disabilities that are
the result of armed conflict, haz-
ardous duty, training exercises, or
mishaps involving military equip-
ment.

CRSC replaces the pay lost
when military retired pay is re-
duced by VA disability pay.

Hundreds of retirees have volun-
teered to assist others through the
CRSC claims process. These dedi-
cated individuals are performing
outreach through the Army CRSC
Ambassador Program.

The CRSC Ambassador Program
began in June 2006 with an invita-
tion to CRSC recipients to become
CRSC Ambassadors. In the last
year, the program has grown to
more than 200 strong.

Almost 80% of CRSC Ambassa-
dors are also recipients. They have
been through the claims process
and can answer questions and tell
potential claimants what benefits
are available. The other 20% are
Family members and veterans
advocates from many different orga-
nizations.

Why do people volunteer to be
CRSC Ambassadors?

“l want people to be aware that
CRSC is a program that has been
earned and not a handout,” stated
retired SFC Jerome Goff, whore-
cently joined the program.

While being a CRSC recipient is
not a requirement, all CRSC Am-
bassadors must be willing to reach
out to the local Retired Soldier
community and to help others with
the claims process. To become an
Ambassador, go to http://www.
crsc.army.mil or call 1-866-281-
3254,

“We hold orientations for new
Ambassadors and offer additional
training via toll-free conference calls
and program standardization quiz-
zes. Our discussions are tailored
to our Ambassadors and the issues
they come across on a daily ba-
sis,” said COL John Sackett, Chief
of the Army's CRSC program. “Am-
bassadors are armed with outreach
toolkits to reach eligible claimants
about this important benefit.”

CRSC Ambassadors have at-
tended Retiree Appreciation Days
around the country and have given
talks to local military-related orga-
nizations. They are responsible for
thousands of dollars being paid out
to Retired Soldiers every month.

Retired Army logo decals, clothes at AAFES

The Army Retired logo that
Retired Soldiers are displaying
proudly through your Army Retired
pins and decals is now featured on
t-shirts, ballcaps and window strips
being sold through the Army and
Air Force Exchange Service
(AAFES). AAFES is also selling
the Army Retired decal.

The decals and window strips are
being sold in Exchange Stores and
Military Clothing Sales Stores. The
decals are sold in sets of two for
$3.95. The window strip is similar
in shape to a bumper sticker with

the Army Retired Decal on either
end and U.S. ARMY in the middle.
It costs $3.95.

The balicap and t-shirt can be
purchased not only at Exchange
Stores, but also at the Exchange
Online Store by logging on through
the AAFES Web site http://www.
aafes.com. You can also call
1-800-527-2345 to order these
items.

Remember to use the item num-
bers when you order. The one-
size-fits-most embroidered ballcap
has the Army Retired logo on the

front and is available in black, navy
and red for $17.95 (Item Q735S).
The unisex crewneck T-shirt has
the embroi-
dered Army
Retired logo
on the left
side. It's
available in
a variety of
colors and
sizes for
$22.95
(Item
Q735W).

AAFES Still Serving Retiree Weekend --

Sep 28-30

































